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It is estimated that about 2366 billion Yuan will be put into implementing the 
energy-saving and emission reduction project during the 12th five-year plan period 
of our country. Facing the great opportunity of energy-saving and environmental 
protection industry development as well as the marketing management requirement, 
continuous exploring new projects and maintaining current customers are essential to 
the fate of the enterprise.  To strengthen the management of the customer 
information resource, it’s important to guide and regulate the marketing project 
management process scientifically to satisfy the demand of the enterprise, as well as 
to improve the working efficiency of the marketing staff so as to expand the market 
and customers. And it’s inevitable to establish a marketing project management, 
which also satisfy the demand of the enterprise long-term development. 
The system is developed for senior manager and marketing personnel of the 
environmental protection enterprises. The target of developing this system is stability, 
friendly interface, perfect function, easy to use and expand. The three main threads 
of the system are project marketing, marketing activity and the contract 
implementation, and it relies on the concept of “project-centered”，forming a 
scientific process of marketing business management, to realize fast upgrade of the 
enterprise marketing management level. The system uses C# as the main 
development language, using SQL Server 2005 as the database server, and it take the 
development pattern of three-layer architecture by Browser/Server. The system 
achieves the overall control function of the enterprise marketing process, including 
project marketing process management, customer and contact management, 
marketing activity management, competitor management, contract management and 
schedule management. 
According to the business characteristics and the management requirements of 
the enterprise marketing project, the system helps the requirements analysis of 
project marketing management and design of the environmental enterprise. The 















management requirements, which may provide a reference for the information 
construction of the environmental industry. 
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